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As a highly developed consumer market,
Taiwan has its fair share of high-end
boutiques where style-savvy dwellers
can splurge, even far outside the
sprawling capital city Taipei. The ISSEY
MIYAKE brand is well-represented in
the country, operating a large number
of standalone stores for many of its
coveted lines. In Kaohsiung, one of the
biggest cities on the island nation, the
Tokyo-based brand has just unveiled
a new outpost. The BAO BAO ISSEY
MIYAKE store, dedicated to the brand’ s
bag line, joins three existing retail
spaces in the port city, and occupies a
ground floor unit at E SKY MALL. The
interior design is created by MOMENT,
an acclaimed architecture practice and

longtime collaborator based in Tokyo.
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The global retail expansion of On sees
an accelerated pace across the planet.
After opening up shop in Riyadh last
October, the Swiss cult sneaker and
sportswear brand plants another flag in
the Middle East, and this time in Kuwait.
Here, On has secured a lofty, 440 sgm.
(4,736 sqg.ft.) ground floor unit at The
Avenues, the city’ s leading shopping
centre. Nestled in the Electra section of
this popular shopping destination, the On
store rubs shoulders with the outposts
of other leading names in sports and
athleisure, such as Allbirds, Intersport,
Lulumenon, OYSHO and Footlocker.
Similar to the brand’ s other retail
spaces, the premises see an infusion of
shiny metal, captured by shelving units,
wall panels, clothing displays, and display

tables.
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MORNESS — premium whole bean coffee

for discerning enthusiasts.

It doesn’ t create a mood — it sets the
tone. The brand is built around a daily
morning ritual with a cup of flavourful,
aromatic coffee, helping you transition
smoothly from quietude to focus and a
productive flow. Task: Develop a logo
and packaging design that reflects the
brand’ s key values: premium quality,

comfort, and trust.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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