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The 75-year-old heritage brand established by
an independence activist

Doklipmun started out as an undershirt
brand in 1954 and led the domestic fashion
market until the 1980s. Afterwards, the main
brand PAT took precedence and Doklipmun
gradually disappeared. This year, Doklipmun
set out a branding plan to re-emerge as a
heritage brand with the oldest history in
Korea.
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The store design project is located in Iceland, and
the overall design concept is based on the spirit and
ideal of Iceland. We want to capture the essence of
Iceland, not stereotype. The weather in Iceland is
a very real and prominent feature on the land. We
divide it into stationary islands and permanently
changing weather. These dynamic changes are what
we want to capture in the project. Compared with
the changing and adaptive weather, the still Iceland
Island still stands still, but this has affected people’s

view of the island.
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Z VIR REESESEIUH yula B9 VI FHSE This VI design is the VI upgrade design of the tights
Wit, @NEE@EREHIAM T —3058  brand Eula Yula. The senior tights brand Eula has
EEM T =ZFI, ZEVLLEE. EL 5] released a new limited edition women’s wear series.
REe. 268 FelXBeRSREM, The collection is based on black, gray, Burgundy,
XEESRE, ro\\img\desigm fCHEENE)JT green, nude and light brown tights, and adopts the
BB =, BESNEMESED highest quality. Rolling.design has developed a

P HRVA= TN general package, but it is independent for each model

at the same time.
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Simple I1s the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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