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In a dilapidated old street, the shops
along the street are also old. If there
is a shop with exquisite design and
bright lighting, it can immediately
attract the attention of a large number
of potential consumers. This is the
contrast effect. But if it is a large-scale
comprehensive shopping center, there
are a large number of retail brands
gathered here, and all the storefronts
are exquisitely designed. Although your
storefront is also well designed, it is
difficult to obtain additional traffic
through the aesthetic performance

of space design in this environment.

In this era of universal pursuit of brand
beauty, how can retail brands break
through through the store design? The
author thinks that the core of storefront
design is to shape individuality, and
the beauty with individuality can
really stand on. How to shape the store
personality, the author also talked about
more before the article, this article
through sharing Montreal biood 6 Me's
storefront design, introduces the props
design in shaping the importance of

personalized storefront.

2021/05 0 s

Biod 6 Me store is located in the cycling competition hall of
Montreal Summer Olympic Games. Space design is inspired by
the basic unit of biology cells. The designer compares the props
unit of display goods to cells, and supports the whole store image

through the different organization forms of these props units.
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The shop design project is located in
Tokyo, Japan, and is the Si design of
Guccl flagship store. Gucci opened a
boutiqgue In Ginza district of Tokyo in 1964,
which made it one of the first overseas
luxury brands to enter the lucrative
market. The flagship store of Si design is
located in the most famous Namiki Dorli
buillding in Tokyo area, which is about 725
square meters. The Si design has been
designed in a delicate way and adjusted
romanticism design specifications, and
interior design is carried out on two lower

floors of the building.
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The Si design is the physical store
design of kleider machen brute in

Munich, a bride brand from Nuremberg.

The Sidesign is very environmentally
friendly. Some environmental protection
materials, such as wood fiber, bamboo
and recycled plastics, are used to

present.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed.jeremy is accomplished by
prehension the core of the brand,
to promote the value-added of the
corporation by initiative design ideas.
and are devoted to the area such
as clothing, shoes, bags, food and
beverage , building materials, cosmetic
and consumer goods and so on, we are
proficient in brand planning, terminal Sl
system design, visual identity design and
so on. Our tenet is @ design the perfect
brand imagine with low cost. And are
favorite to tailor-made visualize imagine
of the corporation. Let Jeremy to design
for you , arm your brand with powerful

engine and let it jump out .
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